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WELCOME
This pack provides detailed insight into the reach and audience of the Our Tim

YouTube channel. All data was captured from YouTube analytics on 31 January 2026

and was accurate at the time of publication.

If you require any further insights or data, please contact Tim Watson directly.

tim@ourtim.co.uk | 07738 223119

youtube.com/ourtim

-

All data in this pack was gained from YouTube Analytics on 31 January 2026 and was

accurate at the point of publication.

https://www.youtube.com/ourtim
https://www.youtube.com/ourtim
https://www.youtube.com/ourtim


The 
Average 
Viewer

Based on data gained from YouTube Analytics on 31 January 2026, the average viewer is:

! Male

! Aged 24-64

! Based in the UK

! Not subscribed

! Found content either through searching or browsing

! Watches long-form video content

! More than half watch on TV



Reach & Views

Between January 2025 and January 2026, content on the channel 

has gained:
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Of all views on content, 96% were not subscribed to the channel. 

This shows the reach of content far outstretches the number of 

subscribers.

Around 19% of views come from external sources, with 34% 

coming from Search or Suggested features. Most views - 47% -

come from Browse features of YouTube, indicating strong SEO.
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Location

Viewers are predominantly based in the UK:

! UK 64.9%

! USA 7.8%

! Australia 3.5%

! Ireland 2.0%

! Canada 1.6%

! Other 20.2%

This geographical split is consistent showing a strong presence 

within the ‘home’ market.
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Age 
Demographics

There is a very even split across viewer age groups, with a majority 

in the key age brackets to hold a driving licence, own a vehicle and 

purchase products.

Of all ages, 95.6% are over the age of 25, demonstrating the reach 

of the channel with audiences in a position to purchase, and the 

accessibility and relevancy of content to a wide audience.
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Genders

The majority of viewers are male:

! 94% Male

! 6% Female

YouTube only provides two genders within its analytics. Non-binary 

genders are not currently displaying within analytics. 

Content is totally inclusive. All genders and orientations are 

encouraged to watch and interact with content.

! "#$#%#&&'(#$)%#*%+,%-.%/#0'#(1%2324

!"#$ %$&"#$



Devices

Viewing is led by connected TVs, accounting for 52.3% of total 

watch time, followed by mobile phones at 22.9%. 

! TV 52.3%

! Mobile phone 22.9%

! Computer 14.7%

! Tablet 9.9%

This device mix points to predominantly home viewing, while mobile 

continues to support on-the-go access and discovery for both 

entertainment and information.
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Subscribers &

Growth

Current Subscribers: 11,000

Growth over the last 12 months: 51%

The channel is in its ‘growth stage’, with strong and consentient 

growth across a relevant core audience. 

Videos often gain more views than the channel has subscribers, 

with 96% of views coming from non-subscribed members, 

demonstrating the reach of the content, both on and off platform.
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Overview of

Channel

The channel centres on >2,.;$?&@-.;$A,74@.$2)B$A2)@.$with a primary 

focus on the shows and events presented by Tim Watson.

In 2026, there are at least 25 videos from shows and events being 

produced. These are supplemented with additional videos and content 

captured from other events, product reviews and vehicle experiences. 

On average, one video per week is released. 98% of videos are filmed, 

edited and shared on the same day. All presenting, filming, editing and 

production is completed by Tim Watson.

The moto of the channel is “From Discoveries to Recoveries, Mishaps to 

Milestones”. It is a family-friendly channel, accessible to all age groups. 
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Tim Wa tson
Tim Watson is not your usual “YouTuber”. A trained professional presenter, he started his career in local commercial radio, moving to the BBC

before going freelance in 2011. Over the last 15 years, he has presented more than 150 shows and events across the UK and is the main commentator

for both the ?,&3&.5$6(3(,$67.-7%$and ?-27'&-7;$35-$C23&()2'$6(3(,$67.-7% .

Tim started his YouTube channel in 2019 to further extend his audience and provide them with even greater access to the shows and events he presents.
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HISTORY & 
AWARDS

Tim has always enjoyed mechanics and is passionate about all types of vehicles,

including trains, tanks, trucks, bikes and especially cars. Today, Tim thrives in front of an

audience and on camera, sharing his genuine enjoyment of discovering, learning and

talking with others. Underpinning a natural enthusiasm is a wealth of experience and

achievements. This includes:

! Most Outstanding Live Event Presenter – 2025 Small Business Awards

! Excellence Award in Video Content Production – 2025 Small Business Awards

! Master of Arts with Distinction in Automotive Journalist – Coventry University

! Bachelor of Arts with Honours First Class in Journalism & Media – Coventry University

! Higher Education Certificate in Mechanical Engineering – Brunel University

! Guinness World Record Holder for the Largest Parade of Ferrari Cars – 2012-current

When Tim is not working, he is a devoted husband to his wife, Sam, and father to his two

daughters. Tim maintains a very strict line of privacy for his family, and they do not appear

in his content. The ever-vocal Willow – Tim’s dog - does make the odd appearance.



Clients Tim has presented shows, events and videos since 2011, with a genuine, infectious enthusiasm for the

vehicles he delivers insightful commentary on. Over the last 15 years, he has completed more than 150

events over 200+ days, presenting to a combined live audience of more than 600,000 people. In total,

more than 100,000 vehicles have attended the shows and events hosted by Tim.



Clubs Over the years, hundreds of clubs have attended, exhibited and contributed to the events and shows hosted

by Tim. Below are a selection of more than 100 clubs that have worked with and/or featured on the Our Tim

YouTube channel. Tim is a familiar face to many, many more…

300zx Owners Club Chevettes n Kadetts GT40 Enthusiasts Club MG Car Club ZR ZS ZT Register Project Jay Preservation Group

6R4.net Club Alfa UK Historic Marathon Rally Group Midlands Mini Club Rallying History

750 Motor Club Club Audi Honda S800 Sports Car Club MINI 02 S Register Range Rover Register

AC Owners' Club Club Calibra Honda UK S2000 Owners Club (S2KUK) Mini 40 Register Rolls-Royce Enthusiasts’ Club

Alfa Romeo Owners Club Club Marcos International Jaguar Breakfast Club MINI Cabri04 Register Rover 200 & 400 Owners Club

Allegro Club International Coleshillautobreakfast Club Jaguar Drivers' Club Mini Cooper Register Rover Coupe Owners Club

Alvis Owner Club Cooper Sport 500 & 2000 Mini Register Jaguar Enthusiasts Club Mini Moke Club Sinclair C5 Owners

Aston Martin Owners Club Crayford Convertible Car Club Jaguar XJS Club MINI Y REGister Split Screen Van Club

Audi "80" Cab Coupe Enthusiasts CVC Register Just Kampers Mk1 Focus RS Owners Club Sporting Bears

Audi Owners Club De Tomaso Drivers Club UK Just Opel Vauxhall MKIV Supra Owners Club The Bond Owners Club

Austin Ten Drivers Club Ferrari Owners' Club of Great Britain Lamborghini Club UK Morris Minor Owners Club Toyota Enthusiast Club

Autobahnstormers Car Club Ford Cortina Mk2 Owners Club Lancia Motor Club MR2 Drivers' Club Transit Van Club

BMW Car Club GB Ford Cortina MkII & 1600E Owners Club Land Rover Series One Club Mustang Owners Club of Great Britain TVR Car Club

British Mini Club Ford Escort 1300E Owners Club Maestro & Montego Owners Club MX-5 Owners Club United Kingdom Probe Owners Club

Bugatti Owners' Club Ford Granada Mk1 & Mk2 Drivers Guild Marcos Owners Club National Street Van Association Vauxhall Astra Mk2 Owners Club

Capri Club International Ford Model 'A' Club of Great Britain Maserati Club NSX Club Vauxhall Cresta Club

Capri Mk1 Owners' Club Ford RS Owners Club Mazda Rotary Club NW Minis Vauxhall Droop Snoot Group

Capri Mk2 Register Ford Sidevalve Owners' Club Mercedes-Benz Club Opel GT Owners Club UK Vauxhall Viva Owners Club

capri280 Group Ford Y&C Model Register Metro Madness Opel Manta Owners Club VBOA

Cavalier & Chevette Club Ford-100e.com Metro Owners Club Panther Car Club Viva Drivers Club

Celica Club UK GCCG MG Car Club Porsche Club GB XJ40 Register



CHARITY

In 2024, Tim teamed up with the Mental Health Motorbike charity to promote their work,

support fundraising and help break the stigma around mental health.

Mental Health Motorbike’s purpose is to build a free, dedicated national network of

trained mental health first aiders who can support bikers and their families across the UK.

They do this through offering direct support to those in need and providing Mental Health

First Aider Training at a heavily subsidised rate.

Through Mental Health Motorbike, Tim has completed the First Aider course and is a

proud member of the Mental Health First Aider community.

To promote the charity, Tim proudly wears the charity’s logo on his branded clothing and

speaks openly and honestly about his own mental health.



The Essence of Events
Filmed Today
Watch Tonight

2026 will be Tim’s 15!" year presenting shows and events.

When not performing to the audience, Tim is on the ground capturing the very 

essence and atmosphere of the event. This is done professionally and 

efficiently, with footage edited throughout the day.

All event videos are always published on the same day. J'=2G." In most cases, 

event videos are online before most attendees arrive home from the event. 

Videos are often shared by individuals and clubs on social media, in forums 

and to member groups, expanding the reach of the event.

This drives awareness of all involved – the event itself, the venue, the clubs 

attending and the highlights video. 
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CASE STUDY:

AUTOGLYM

In May 2024, I worked with Autoglym to test a range of new and established products

from the leading car care brand. Two ranges were provided; the Polar Series Range and

the new Advanced All Wheel Cleaner.

Each product was tested and reviewed honestly and factually, with long-form videos

shared on the channel. The partnership also included a promotional code for viewers

to buy products direct from Autoglym at a discounted rate.

RESULTS: The two videos have so far gained more than 27,000 views, with high levels

of engagement – 100+ Comments and 1000+ Likes. This is in an addition to the original

review video was has amassed 128,000 views, 200 Comments and 2,000+ Likes.

Autoglym saw a marked increase in sales, with 15-20 sales per week using the

promotional code. The campaign was so successful that Autoglym requested the

campaign was closed after three months, rather than the intended six.
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CASE STUDY:

LAMTTO

In October 2025, I worked with Lamtto to test the portable in-car Smart Screen,

publishing an independent review. In January 2026, this was followed up with another

review for their updated unit.

As with all product reviews, both were tested and reviewed honestly and factually,

with long-form videos shared on the channel. The partnership also included a

promotional code for viewers to buy products direct from Lamtto at a discounted rate.

RESULTS: The two videos have so far gained more than 45,000 views, with high levels

of engagement.

At the time of publication, more than 3,900 referrals have been made. with 42 orders

worth £4,500 placed.
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Thank you

Whilst this pack is written in the third person, all of the 

content was created by Tim personally, just like the content 

on the Our Tim channel. 

The time you have taken to read and consider this proposal 

is very much appreciated and I hope we can work together 

in the 2026 and beyond.
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