MEDIA PACK
2026

) \

L W

rim

AWARD WINNING PRESENTER & VIDEO PRODUCER

. Y

(our




WELCOME

This pack provides detailed insight into the reach and audience of the Our Tim
YouTube channel. All data was captured from YouTube analytics on 31 January 2026

and was accurate at the time of publication.
If you require any further insights or data, please contact Tim Watson directly.

tim@ourtim.co.uk | 07738 223119

youtube.com/ourtim

All data in this pack was gained from YouTube Analytics on 31 January 2026 and was

accurate at the point of publication.


https://www.youtube.com/ourtim
https://www.youtube.com/ourtim
https://www.youtube.com/ourtim
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96 % ofT views

are from audiences who are

notsubscribed

To the channel

Reach & Views

TS(2$$™ 8" "/, 4192 9KI" " %)™ " /" ,419:9;<J5&" ($" (& " )(=$)5=""""$3)
="HI) " $%E

I I"#$%&"&()$*%+,-..&().

I /"0$%&"&()$12345$6&)73-.

I 89:;/99%$<&-=.

LA B> $PHI& " 15&" ($ (M; NIP$, $1" &(#/ 145, 1 $U)(&)(=$I5=""" " $0]
0= #IH=8 PH(=$], $" 5=I&H5&" ($" (4" J&/ (#(, $(5=$#I(=$)" /- 1$,1&+]
#/145,41$,#0

2,8/ "WTMNI&H>$PHI58 — St & —ISP($, ™ 38/, 5$#I2*(=I6BN
5&—*")},&—IQ$",5=18,1Q/) ) SH($U$" (7, SHUA&H(>*$ 24 BRNIC

5&—$k,&—11 & 2HSHS" (/, I8+ . &/07 155" (** ) #(, & )IQSLO

I "#$H%H&E (#$) Yo * Yo+, %-. % /#0'H#(1%2324



. ocation

1'$2$, 4", $IT, $%&—*""" '(34J1"#$%J*'J(:$JDE@
I DE :BIMN

I DQ2 ROUN

bo2/7#(,"F 60KN

IRl 90:N
LWttt 703N
I L(=$, 9:09N

0="#)$&), " T="5"VHTH(HI5& "##($ " (=872 )" H(,&" )T, $#$"5$
4= (==& — BN ", Z$(0

I "#$H%HE&E (#B) Yo * Yo+, %-. % /#0'H#(1%2324

m United Kingdom = United States = Australia mlIreland = Canada



" H$%E'()*

I+ #,-%&'()*

Age

Demographics
- H#-00&()*

0=$,$I4)">$,4$>$ " HTH("'5,&4##1>*$ 28, ) $)) , &/ THA?*(=)")—""[&,*(4)
"8 () F(=SIZSA M) BIL, " BZB(HI(&I=E3NI b, *>* " )5S T 5$<&? " > =535 " %)
' T/,5="#$IT,&%/5(#)

L3 ) SHAMKO ; NI, 31858, )(=$1" ) SI&HIK %S — & " #(," (" )I(=$),$"'5=]
%8 ()" &H(=$I5=""" " SAUPH (=" /%S " S#F " I ITEH (& " J(&IT/ ,5="#$" " %I(=$!

"SESHF LA " %), $3B>" " 541&+15& " ($ " (J(&) I %I /%*S " 50

| "HSHYHEE (HS) Yot Yo+, %o-. Yo/ HO'H(1%2324
. H-%&()*

1.0%&'()*




Genders
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Overview of
Channel
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https://www.youtube.com/ourtim

I'H$% &'((()*+$,-, (., $*/*0'%, 1*+$1%23,$
O —JH" (H& " 10" 848/ W/ #/ 0] . &JO/1$, 2], "™ " ST, &ttt ™ "UT, $#$ ™ (5, I=$U("", (BWI=415" , $%, 1 BR5"" 35 & — — $,5""Y, " &I — &> ) )(&I(=$I1 1 W
1$46,$1) & ), $$5" "SI 7191 770>, (=SB H(ITKIAS" HI=$I="HIT, $#$" ($Uhi— &, SI(=" 17K : =8 2H)" "II$>$ " (#)"'5, &#HHI(=SIDEI" " hlH)(=$)—"*" 58— —$" ("(&,
18, 11&(=)(=$1?,&38&.5$6/(3(,$67.-7%S$" " i?-27'&-7;$35-$C23&()2'$6(3(,$67.-7% 0
O — (", (SI="4]. &/ 0/ 1$I5=""" " 3" 102 TMI(&J/, (=3, IP($ " I="#1"" /U4 " 51 " HIT, &> USI (=S — 1 2H(=I$>$ 1), $" (8,1 SESHHI&I(=SH=8P# " "WIS>$ " (HI=SIT, $#$" (#)




HISTORY &
AWARDS

Tim has always enjoyed mechanics and is passionate about all types of vehicles,
including trains, tanks, trucks, bikes and especially cars. Today, Tim thrives in front of an
audience and on camera, sharing his genuine enjoyment of discovering, learning and
talking with others. Underpinning a natural enthusiasm is a wealth of experience and

achievements. This includes:

I Most Outstanding Live Event Presenter — 2025 Small Business Awards

I Excellence Award in Video Content Production — 2025 Small Business Awards

I Master of Arts with Distinction in Automotive Journalist — Coventry University

I Bachelor of Arts with Honours First Class in Journalism & Media — Coventry University
I Higher Education Certificate in Mechanical Engineering — Brunel University

I Guinness World Record Holder for the Largest Parade of Ferrari Cars — 2012-current

When Tim is not working, he is a devoted husband to his wife, Sam, and father to his two
daughters. Tim maintains a very strict line of privacy for his family, and they do not appear

in his content. The ever-vocal Willow - Tim’s dog - does make the odd appearance.
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Clubs

300zx Owners Club

6R4.net

750 Motor Club

AC Owners' Club

Alfa Romeo Owners Club
Allegro Club International
Alvis Owner Club

Aston Martin Owners Club
Audi "80" Cab Coupe Enthusiasts
Audi Owners Club

Austin Ten Drivers Club
Autobahnstormers Car Club
BMW Car Club GB

British Mini Club

Bugatti Owners' Club

Capri Club International
Capri Mk1 Owners' Club
Capri Mk2 Register
capri280 Group

Cavalier & Chevette Club

Celica Club UK

Chevettes n Kadetts

Club Alfa UK

Club Audi

Club Calibra

Club Marcos International
Coleshillautobreakfast Club

Cooper Sport 500 & 2000 Mini Register
Crayford Convertible Car Club

CVC Register

De Tomaso Drivers Club UK

Ferrari Owners' Club of Great Britain
Ford Cortina Mk2 Owners Club

Ford Cortina Mkll & 1600E Owners Club
Ford Escort 1300E Owners Club

Ford Granada Mk1 & Mk2 Drivers Guild
Ford Model 'A' Club of Great Britain
Ford RS Owners Club

Ford Sidevalve Owners' Club

Ford Y&C Model Register
Ford-100e.com

GCCG
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GT40 Enthusiasts Club

Historic Marathon Rally Group
Honda S800 Sports Car Club
Honda UK S2000 Owners Club (S2KUK)
Jaguar Breakfast Club

Jaguar Drivers' Club

Jaguar Enthusiasts Club

Jaguar XJS Club

Just Kampers

Just Opel Vauxhall

Lamborghini Club UK

Lancia Motor Club

Land Rover Series One Club
Maestro & Montego Owners Club
Marcos Owners Club

Maserati Club

Mazda Rotary Club
Mercedes-Benz Club

Metro Madness

Metro Owners Club

MG Car Club

MG Car Club ZR ZS ZT Register
Midlands Mini Club

MINI 02 S Register

Mini 40 Register

MINI CabriO4 Register

Mini Cooper Register

Mini Moke Club

MINI'Y REGister

Mk1 Focus RS Owners Club
MKIV Supra Owners Club
Morris Minor Owners Club

MR2 Drivers' Club

Mustang Owners Club of Great Britain
MX-5 Owners Club

National Street Van Association
NSX Club

NW Minis

Opel GT Owners Club UK

Opel Manta Owners Club
Panther Car Club

Porsche Club GB

Project Jay Preservation Group
Rallying History

Range Rover Register
Rolls-Royce Enthusiasts’ Club
Rover 200 & 400 Owners Club
Rover Coupe Owners Club
Sinclair C5 Owners

Split Screen Van Club

Sporting Bears

The Bond Owners Club

Toyota Enthusiast Club

Transit Van Club

TVR Car Club

United Kingdom Probe Owners Club
Vauxhall Astra Mk2 Owners Club
Vauxhall Cresta Club

Vauxhall Droop Snoot Group
Vauxhall Viva Owners Club
VBOA

Viva Drivers Club

XJ40 Register
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MENTAL
HEALTH
MOTQRBIKE

CHARITY

In 2024, Tim teamed up with the Mental Health Motorbike charity to promote their work,

support fundraising and help break the stigma around mental health.

Mental Health Motorbike’s purpose is to build a free, dedicated national network of
trained mental health first aiders who can support bikers and their families across the UK.
They do this through offering direct support to those in need and providing Mental Health

First Aider Training at a heavily subsidised rate.

Through Mental Health Motorbike, Tim has completed the First Aider course and is a

proud member of the Mental Health First Aider community.

To promote the charity, Tim proudly wears the charity’s logo on his branded clothing and

speaks openly and honestly about his own mental health.

MENTAL
HEALTH

MOTORBIKE




The Essence of Events
Filmed Today
Watch Tonight
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CASE STUDY:
AUTOGLYM

In May 2024, | worked with Autoglym to test a range of new and established products
from the leading car care brand. Two ranges were provided; the Polar Series Range and

the new Advanced All Wheel Cleaner.

Each product was tested and reviewed honestly and factually, with long-form videos
shared on the channel. The partnership also included a promotional code for viewers

to buy products direct from Autoglym at a discounted rate.

RESULTS: The two videos have so far gained more than 27,000 views, with high levels
of engagement - 100+ Comments and 1000+ Likes. This is in an addition to the original

review video was has amassed 128,000 views, 200 Comments and 2,000+ Likes.

Autoglym saw a marked increase in sales, with 15-20 sales per week using the
promotional code. The campaign was so successful that Autoglym requested the

campaign was closed after three months, rather than the intended six.
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CASE STUDY:
LAMTTO

In October 2025, | worked with Lamtto to test the portable in-car Smart Screen,
publishing an independent review. In January 2026, this was followed up with another

review for their updated unit.

As with all product reviews, both were tested and reviewed honestly and factually,
with long-form videos shared on the channel. The partnership also included a

promotional code for viewers to buy products direct from Lamtto at a discounted rate.

RESULTS: The two videos have so far gained more than 45,000 views, with high levels

of engagement.

At the time of publication, more than 3,900 referrals have been made. with 42 orders

worth £4,500 placed.
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Thank you
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